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Frank Luntz is one of the most honored and expert communication professionals in America 
today.

Pioneering the “Instant Response” technique that dives into the intersection of communications and public opinion to 
deliver precise corporate and campaign data, his focus groups have become so influential in political and private circles that 
Barack Obama had this to say following the PBS presidential debate:

“When Frank Luntz invites you to his focus group, you talk to his focus group.”

Dr. Luntz’s public opinion work spans the globe and nearly every industry. Working for more than 50 Fortune 500 compa-
nies and CEOs, Dr. Luntz advises on issues ranging from energy to education, retail to design.

He has written, supervised, and conducted more than 2,500 surveys, focus groups, and ad tests across 24 countries and six 
continents. He has served as an election consultant and commentator in Canada, Britain, Israel, Ireland, Germany, Austria, 
the Netherlands, Australia, Venezuela, and Ukraine.

Most recently, Dr. Luntz has worked for CBS News as a crisis communications expert and political analyst. He has conduct-
ed live, televised focus group sessions for all three broadcast networks, two cable news channels, and PBS, as well as for The 
Wall Street Journal, Newsweek, The New Yorker, The Times of London, and U.S. News & World Report.

Since 2007, he has been the “Focus Group Czar” for Fox News, conducting over 100 sessions in more than 20 states, as well 
as co-hosting several live hour-long prime time specials and dial sessions during every presidential debate.

And in 2001, Dr. Luntz won the coveted Emmy Award for his reoccurring segments on MSNBC/CNBC’s “100 Days, 1000 
Voices.”

Dr. Luntz is the author of three New York Times Best Sellers. Words that Work: It’s Not What You Say it’s What People Hear, 
explores the art and science of language creation. His second book, What Americans Really Want … Really, addresses the 
private hopes, dreams and fears of the American people. His most recent book, WIN, reached No. 3 on The New York Times 
Business Best Seller List. He has written about the power of language for The Wall Street Journal, The New York Times, Los 
Angeles Times, Financial Times, The Times of London, and The Washington Post.

Dubbed “the Nostradamus of pollsters” by Sir David Frost, named one of the four “Top Research Minds” by Business Week, 
called the “hottest pollster” by The Boston Globe, and a winner of The Washington Post’s coveted “Crystal Ball” award for 
being the most accurate pundit, Dr. Luntz has taught courses at Harvard University, the University of Pennsylvania, and 
George Washington University.


